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AGENDA

— What does that mean?

— Why is it important?







* Process by which we market ourselves to others...

e “The sum of all feelings, thoughts and recognitions —
positive and negative —that people in the target
audience associate with something or someone”

— Steve McNamara,Adcracker.com
e Self Promotion vs. Self-Differentiation
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YOUR 3
WORD SELF




I'M STRONG!
We Can Do It!

Write down your top 2
professional strengths.




I'M ACCOMPLISHED!

Write down the 2 professional
accomplishments of which you
are most proud.




f‘{: It's not who we are
underneath, but what
we JdO that defines us.




BRAND CONTINUUM




BUILD YOUR BRAND

Speak up

Volunteer

Train

Connect strategically

Play to your strengths

Be consistent




SPREAD THE WORD!
|

e Consistent messaging via LinkedIn and other social media platforms
* Bio
* Resume

e Communicate your brand in clear and meaningful ways IN PERSON







LINKEDIN

Michael Steelman - 1st
Director of Alumni Career Management and Professional Networks at William &

Mary

Lindsey Pollak - 2nd

Lindsey Pollak » Yale University

Millennial Workplace Consultant & Keynote Speaker | NY Times Bestselling Author
York City Area » 500+ 28

JOIN US!

Online Networking Hour

Media (2)
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TWITTER

Tweets Following Followers Likes Lists
14.9K 3,991 43.1K 9,168 7
=
=
weets & replie ledia
Lindsey Pollak & Tweets  Tweets & replies Medi Who to follow . r=i--
@lindseypollal ¥ Pinned Tweet Susan P. Joyce @JobHunt
) Lindsey Pollak @ @I lak - 2 Aug 2017 v & y g
Willennialsanrcplace tonsuitanctd ﬂ We've literally been shaming young people for all of human histery. Here's a é —
keynote speaker. NYT bestselling author

different approach...

af Boss. New Yorker. Yoga Heather R. Huhman @
lover. Mom. - { \







PERSONAL POSITIONING STATEMENT

Include Specifics - Companies, Schools

_ . _ e e |
~ Confident - Comfortable to say under pressure

18




CRAFT YOUR
STORIES

e Convey success
Bridge gap how
relevance

* Include detalil P
picture
Show imp




“Branding demands commitment;
commitment to continual re-invention;
striking chords with people to stir their / i
emotions; and commitment to
imagination. It is easy to be cynical
about such things, much harder to be

successful.”
- Sir Richard Branson, CEO Virgin
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