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AGENDA

•Your Professional Brand
– What does that mean?

– Why is it important?

•Communicating Your Brand





BRANDING 
DEFINED

• Process by which we market ourselves to others…

• “The sum of all feelings, thoughts and recognitions –
positive and negative –that people in the target 
audience associate with something or someone”

– Steve McNamara, Adcracker.com

• Self Promotion vs. Self-Differentiation

• We make decisions on the basis of our “perception of 
something’s reputation” 



YOUR 3 
WORD SELF
W R I T E  D OW N  3  A D J E C T I V E S  T H AT  B E S T  
D E S C R I B E  T H E  VA L U E  YO U  O F F E R .



I’M STRONG!

Write down your top 2 
professional strengths.



I’M ACCOMPLISHED! 

Write down the 2 professional 
accomplishments of which you 

are most proud. 





BRAND CONTINUUM

Visibility Rapport Trust Respect



BUILD YOUR BRAND

• Speak up

• Volunteer

• Train

• Connect strategically

• Play to your strengths

• Be consistent



• Consistent messaging via LinkedIn and other social media platforms

• Bio

• Resume

• Communicate your brand in clear and meaningful ways IN PERSON

SPREAD THE WORD!



BIO



LINKEDIN



TWITTER





PERSONAL POSITIONING STATEMENT



CRAFT YOUR 
STORIES
• Convey success

• Bridge gaps to show 
relevance

• Include details to paint a 
picture

• Show impact



Q U E S T I O N S ?
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